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Abstract - abroad to promote the Indian Fourism. The paper has been |

= divided  mio  the  following  sections .-‘Hu‘f‘mfm‘narm.
Strategic planning is as a process of analyzing its Obgectives. Methodology, Review of Literature, Discussion,
strength and weahnesses in ns current and prospective Canclusion and References
markets  Strategic planming also evaluates the present Comcepe of Indion food Testival & 1o Shosivase the

s ¥ s < to reach The strategic " X : .
situation and decides where i wanits fof diverse exonie Indian cuisine - vast cultweal heviee, the
planming defines the activities and acon plans o achieve

rich customs and traditipns of preparving and serving food
is aims Narketing campaigns of tourisnt are the: action Food festival would present the diverse use of ingredients,
plans  based on  the  strategic planming  for lourism providing information of medicinal value of the ingredients
development. "Campaign’ describes about the co-ordinaied ane its essential requerements for humean body
programme  of markefing  activily i general field of KEY  WORDS:  Tourism,  Macketing,  Event
promotion and distribution, designed 1o influence and Management, Cuisine, Festival
mowdd customers  hehwvior. e Muoustey ol Tourisn, I. INITRODUCTION .
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Government of India, designs the national policies for the lourism has today, cmerged as

the fastest
deyy fopment aned preanudion of touwrisut i Il I ol 15

growing industry in the world . Tourism is a mai
‘ g L : sm ajor
the sense of ideniey ancd has got o Kind of cultnral power in i 1}

it Food is one of the essential clements of the towrist engine of cconomic growth and an important source
exXperience F o hevngrs i Imurhﬂ_’." amaonyst the IH'H;J-"I' ol [‘“I-Uif’—“"" L‘Nllhill'li_',t.‘ L'ill'l'lil'lg‘\ il'l I!lilll_\' L'l'llll'lll‘icti.
Viewing, all the preceding facts, rescarchers, decided 1o including India. It has great capacity to create large
take up a stuh P ropic entatled. bood Festival at scale employment of diverse kind, from the most

Global Vennes, 4 Strategic  Tool to Promote Indian specialized to the unskilled and hence can play a
Towreism™ The mein objectives of the stdy s 1o fincd vt the

major role in creation of additional employvment
wevs i which the bdian Fonned o whivadls ¢ ol I orgrene vl
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